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“Changing perspective of business management from traditional
_to modern era”

Dr. Karuna D. Kushare

Late BRD Arts & Commerce
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University of Pune

Abstract:

This research paper combines previous studies on individual parts of organizational strategy
and the perceived differences in traditional and modern aspects of these individual parts. It attempts to
provide new insight into the influence that adopting Modern and more traditional management
approaches may have on organizational performance.

Introduction:

Management in busingsses and organizations is the function that coordinates the efforts of
people to accomplish goals and pbjectives by using available resources efficiently and effectively.
Management includes planning. organizing. staffing.  directing. and controlling an organization to
accomplish the goal or target. Resourcing encompasses the deployment and manipulation of human
resources. financial resources, technological resources, and patural resources. Management is also
an academis discipling, a social science whose objective is to study social organization.

Objectives

1. To study the concept of management and historical development.

2. Tostudy recent trends management and its impact on development of the nation.
Historical development of Business Management:

Some see management (by definition) as late-modern (in the sense of late modernity)
conceptualization. On those terms it cannot have a pre-modern history. only harbingers (such
as stewards). Others, however, detect management-like-thought back to Sumerian traders and to the
builders of the pyramids of ancient Egypt. Slave-owners through the centuries faced the problems of
exploiting/mativating a dependent but sometimes unenthusiastic or recalcitrant workforce, but many
pre-industrial enterprises, given their small scale, did not feel compelled to face the issues of
management systematically. However, innovations such as the spread of Hindu numerals (Sth to 15th
centuries) and the codification of double-entry book-keeping (1494) provided tools for management
assessment, planning and control.

With the changing workplaces of industrial revolutionsin the 18th and [9th
centuries, military theory and practice contributed spproaches 1o managing the newly-
popular fictories. Given the scale of most commercial operations and the lack of mechanized record-
keeping and recording before the industrial revolution, it made sense for most owners of enterprises in
those times to carry out management functions by and for themselves. But with growing size and
complexity of organizations, the split between owners (individuals, industrial dynastiss or groups
of sharcholders) and day-to-day gradually became more common.

Early writing:

Mansgement (according to some definitions) has existed for millennia; several writers have

created 2 background of works that assisted in modern management theories.

M
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Recent trends in Agriculture Marketing: A Review o
Smt. Pakdhane Smita N - - - "< Dr. St Knshml(anmi D.
Asstt. Prof. Commerce Dept. Asso. Prof., Comm. Dept.
K.G.D.M. College, Niphad Mahila Mahavidyalay, Nk.Rd.

Agriculture marketing is the key word to sale the surplus agricultural produce so that
the farmer gets better return and develops family business. Now a days it is nocessary to use
the technology for the development, thus agriculture marketing with advanced technology is
necessary. Key words: Agriculture, Marketing, development, technology.

Introduction:

Agriculture is the oldest profession of the world, It has 12000 vears history. In India,
still it is a main stream of economy. Near about seventy crores population is directly or
indirectly depends upon the agriculture. Green Revolution is the main success of the country
after independence; due to green revolution it is possible to produce surplus food production
ind export the agricultural products to the world. The green revolution also provide
commercial attitude to the Indian farmers, thus it is necessary for the farmers to get the
maximum surplus production from the agricultural farms for the economic development of
country and used the advanced technology to achieve the target. Therefore, the present article
is tried to understand the recent trends in agriculture and agro marketing.

The concept of agricultural marketing is creating from agriculture and marketing, two
scparate words. Agricultural marketing is considered those various services and activities.
which are helpful and' necessary for moving an agricultural product from the agricultural
faem to the ultimate consumer. Numerous functions are involved in this, such as planning
for production, know the availability and sources of finance, assembling of production
factors, cultivation and harvesting, grading, packing, transport, storage, distribution,
advertising, insurance, market and weather information, and sale or agro- food processing
ete. 3

Agricultural marketing can be defined as the commercial functions involved in
transferring agricultural products consisting of farm, horticultural and other allied products
from producer to consumer. Agricultural marketing also reflect another dimension from
supply of produce from rural to rural and rural to urban and from rural to industrial
consumers. In the olden days selling of agricultural produce was easy because it was direct
contact between the producer to the consumer either for money or for barter. In short, it was
selling not marketing. In the modern world it became challenging with the Jatest technologies
and involvement of middlemen, commission egents who keep their margins and move the .
produce further.

Maharashtra is one of the most progressive agricultural States of the country. It
contributes nearly 6 percent of the food grain production in Indis. The major commoditics
from Maharashtra to Indian agriculture are Onion (15.52 percent), Sugarcane (22,10 percent),




2016 -7 ISSN : 2394 - 2649

NonUtel

(a9 @

PURSUIT

A Half Yearly International Multi Disciplinary
Peer Reviewed Research Journal
Vol.lll, Issue - |l, January 2016

A Special Issue
Published on the occasion

NATIONAL CONFERENCE
On
RECENT TRENDS AND INNOVATIVE IDEAS
IN GROWTH OF COMMERCE AND ECONOMICS

18t & 19t January, 2016

Prin. Dr. D.B.Shinde Prin. Dr. J.D.Sonkhaskar
Editor-in-Chief Guest Editor
K.K.W.Arts, Commerce & Science College, S.VK.TArts , Science & Commerce College,

Pimpalgaon (B) Nashik Deoiali Camp, Nashik



PURSUIT : ISSN : 2304-28489 -

SMT. PAKDHANE SMITA N. DR. SMT. KUSHARE KARUNA D.
Assit. Prof., Dept. of commerce Asso. Prof., Dept. Of Commerce
K.G.M.Ans, Commerce & Science Late B. R. D. Mahila Mahavidyalay,

College, Niphad Nasik Road. Dist. Nasik
Dist.: Nashik 422 303. Email ID.
E mail ID. smitapakdhane @ gmail.com Contact No. 9422279551

Contact No.(02550) 241084, 242084

THE ROLE OF AGRICULTURAL MARKETING IN RURAL

DEVELOPMENT
(A Case Study of Niphad Tahasil)

Abstract: In the 21" century, Agriculture iy still the backbone of the Indian Econamy; two third
popalation of the country are directly or indirectly depend on the agriculture. The green
revolution made us self sufficient in the food production and creste surplus but still we are not
adopting the proper marketing system for agricultural products. 1t is estimated that 30% to 40%
of the agricultural products are lost in the joumey from the farm 1o market, Therefore it is

1o adopt a systematic marketing procedure so that the maximum production should
reach in the hands of ultimate customer with reasonable rate, farmer also get betier retums and
create the employment in rural area.

Key words: Agriculture, Marketing, rural development, sustuinability.

Introduction :

Agriculture was developed around 12,000 years ago. Agriculture has undergone
considerable developments since the time of the earliest farming. India is an agricultural
country since more than ten thousand years, It is the oldess profession not only of India
but also for the world, still in India Agriculture, with i1s allied sectors, is the largest
livelihood provider. Most of the industries are depend upon the agniculture sector for
their raw materials and supporting activities. Steady investments in agricultural
technology, irrigation infrastructure, implementation of modern agricultural practices,
specific and proper marketing, agricultural credit and subsidics are playing the major role
in contribution to agricultural development.

India has emerged as a major player in the global agriculture market. In the last five
years. the country’s agriculture exports have tripled from arcund Rs 80,000 crore (USS
12.75 billion) to Rs 2.32 trillion (USS 33.99 billion), said Mr Sharad Puwar, Ex-Union
Minister for Agriculture, Government of Indin

The demand for agriculture is rising rapidly with increase in population and per capita
income and growing demand from industry scctor. There is an urgent need to identify
severity of problem confronting agriculture sector 10 restore its vitality and put it back on
higher growth trajectory. The problems, however, are surmountable, particularly when
new tools of science and technology have started offering tremendous opportunities for
application in agriculture, specially the problem of agricultural marketing, still there is
no proper marketing system available for the marketing of various types of agricultural
products, from the point of marketing the agricultural products are classify in the
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Indian Banking Sector: Challenges & Propspects
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n cash for Bank of Hindustan was set up in 1870; it was the earliest Indian Bank. Later, three

ing to the W i4ency banks under Presidency Bank's act 1876 i.c. Bank of Calcutta, Bank of Bombay and
'n ‘;‘.uh for Wlsenk of Madras was set up, which laid foundation for modern banking in India. In 1921, all
}:° armers. B ocidency banks were amalgamated to form the Imperial Bank of India. Imperial bank carried out

types of St ited number of central banking functions prior to establishment of RBI. Reserve Bank of India

changes in 1 \ac passed in 1934 & Reserve Bank of India (RBI) was constituted in 1935 as an apex body

thout major govemment ownership. Banking Regulations Act was passed in 1949, This
gym‘!’)istriq egulation brought RBI under government control. Under the act, RBI got wide ranging powers for

uction M. nervision & control of banks. The Act also vested licensing powers & the authority to conduct
»operative Sicnections in RBL In 1955, RBI acquired control of the Imperial Bank of India, which was
s has been "4 2 State Bank of India. In 1959, SBI took over control of eight private banks floated in
suicide of S\, erstwhile princely states, making them as its 100% subsidiaries. In 1969 the Hon, Prime
on District B\iicter Indira Gandhi has declared the scheme for nationalisation of bank. 14 banks become
mtionalised for providing credit facility to farmers. For comprehensive development of rural area
11975 the rural banks was established.

Scheduled Banks:

Scheduled Banks arcthose banks which are come under the 2nd schedule of Reserve Bank
of India act 1949, Reserve Bank of India in turn includes only those banks comes under section
£2(6a) of the Act.

Regional Rural Bank: the RRB is established on 2™ Oct. 1975. This bank gives credit to weaker
sections mainly in rural arcas like small & marginal farmers, small entrepreneurs & agricultural

",

Isbours.
Non-Scheduled Banks :

Non-scheduled banks also function in the Indian banking in the form of Local Arca Banks
{LAB). In March 2009 there were only 4 LABs operating in India. Local area banks arc banks that
wre set up under the scheme announced by the government of India in 1996, for the establishment
of new private banks of a local nature. LABs aid in the mobilisation of funds of rural and semi
urban districts. Six LABs were originally licensad, but the license of one of them was cancelled
&xwinegnhitiuinopenﬁonsandtheotherwasamnlgnmuedwitthkofBamdainm
éue to its weak financial position.
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