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7. Refationship of Personality Type & Self-Actualization
Dr, Sameer J. Limbare

Assistant Prof, Dept. of Psychology, LBRD Arts and Commerce Mahila Mahavidyalays, Nashik Raod, Nashik,
Maharashtra, India. i

The environment i which we live and grow I3 always i result of change. Change also takes place In education. In
the present scenario change in Indian oducation system is in 2. 1 s comsider the number of students opting
for higher education is less, then it becomes necessary for us o think sbout factors respomalble for the disinterest
towards higher cducation und research, The lnyestigator in the present study proposes o Investigass lasloaship of
personality & self-actualization of students. Whether they are inter-correlated or they are independent entitien? I the
students come o know sbout their personality type and level of self-actualization this would surely help them in
thelr scademic performance. [t will help the student to understand not only themselves but also the direction of his
carcer comidering the personality and self actualization. The present study aims to finds out the inter-correlations
Between the personality type A &personality type B & self actunlization.

In un serly stage of students, while they are getting educated, If we acknowledge them about thelr self actualization
and personality this would prove 1 be advantageous for them in their futwre. Evaluation of selves' personality
elsborates which characteristics he possesses and which to be added and which 10 be developed. Psychologists who
specialize In pemsonality seek to understand the choracteristic ways In which people behave, Personality
encompamscs the refative enduring characteristics that differentlate people = thse behavituns lss make cuch of us
wnigue. It is personnlity that leads 1 to act in u consistent and predictable manner both in different situationd,
Personality Is defined us the digtinctive patterns of behavior (including thoughts and emotions ) that characterize each
individual's adapation to the situation of his or her life (Mischel, 1976).

Knowing ones personality in the beginning of their life is one of the hidden motives of the present research. The
Type A construct was flest propounded by Friedman and Rosenman (1974) 1o describe certaln kinds of individuals,
Type a while placing people at high risk of heart-related iliness, it gives them the drive 1o do well in certain kinds of
task (Boyd, 1984; Taylor et al, 1984),

The study has slso investigated the level self sctualization In students. Through knowing about scif actualization
they will come 1o know about their potentinls, They will also come o know the charscteristics of & self actualized
person. Ia the peesent study the researcher has notonly-Toend-the-porsiulity Types wudent belongs to (Type A or
Type B) but also the level of self actualization, The students of MCVC in their routine education will never come W
know sbout their personality und self’ actuslization until and unless they persomally get to know through a
professional course.

The term seif actualization was originally introduced by the organismic theorist Kurt Goldstein (1934) for the
motive 1 realize all of one’s potentials- the actualizing tendency, sccording %o Carl Rogers (1951). According to
Goldstein, actualization is “a driving life force that will ultimately lead to maximirzing oac’s shilitics and determine
the path of one’s life. Maslow explicitly defines self-ectunlization 1o be “desire for scif-fulfiliment, ramely the
tendency for him to become sctualized in what he is potentially.
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SUSTAINABLE DEVELOPMENT IN AGRICULTURAL :
NEED TO FOCUS

Holkar Deepa K.,
B.R.D. Arts and Commerce Mahila Mahavidyalaya,

Nashik Road. Nashik.

The concept of susrainable development is by no means a new concept for Indians
Indian literature dating back to called Vedic times has number of references in respect o
sustainable use of water, forest, animals, land and many other living resources. Rapid
growth of industries all over the world has helped realize the importance of Sustainable
- development

The term sustainable development was first used by world conservation strategy
presented by the International Union for the conservation of nature and natural resources in
1980, It was defined for the first time in the Brunt land Report of the world commission on
environment and development (1987) sustainable development is the development that
meets the needs of the present generation without compromising the needs of future
generanons 1o meet ther own needs. The sustainability of development has multiple
dimensions and each with specific management challenges. In the last century, the
sustainability of development was perceived as triple bottom line social, economic and
eavironmental. "The people, planet and profit™ developing on the concept.

“Sustainable agriculture is a system that can involve indefinitely 1owards greater human

utlity, greater efficiency of resources use and 4 balance with environment which i
> favorable 10 humans and most other species” Harwood 1990

Agnculture continues 1o play a predominant roke in influencing the overall performance of

the Indian economy. There has been a distinct slow down in agricultural growth during the

past two decades. By the vear 2003-04, only 35.3% of the net sown srea of 140.9 million

hectares was utilized for double cropping, further, even after five decades of planning

Crop diversification m favor of remunerative cash-crops in quite insignificant, which can

be understood from the fuct that 64.7% of total gross cropped area of 190.6 million hectares
was under grain crops during the year 2003-04. Between 1990-91 and 2006-07, the annual
rate of growth of food grains production at 1.2% was lower than that of population at 1.9%.
The share of agriculture in the GDP has a steady decling from 36.4% in 1982-83 10 185%
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Rural Marketing: A Study of Challenges
Smt. Pakdhane Smita
Asstt. Prof., Commerce Dept.
K.G.D. M. College, Niphad.

Dr. Kushare Karuna
Asso. Prof., Commerce Dept.
S.B.R.D. College, Nasik Road

Introduction:

A country with 742 million peoples constituting 138 million houscholds reside in 6, 38,365
villages. The size of rural market itself speaks about the potential of market. Thus the current
marketing environment and economic scenario brought the corporate under the roofs of
modern India, which is challenging the Standards of segmenting, targeting and reaching to
the customers. India is a nation, where only urban population constitutes 20 per cent of
cussomer Base tor companies are responsible for KU per cent of therr profite, The compenies
are Jooking for new opportunities, as there are decline in their growth rates in urban markets
and there  is a huge untapped rural Indian market. The driving force for this is rural youth
who are educated, able to access the technology and are ready to changs. Also rural markets
have acquired significance, as the growth of economy has resulted into substantial increase in
the purchasing power of the rural population. A survey by India's premicr econotnic research
organization, National Council for Applied Economic Research (NCAER) show that rise in
sural incomes Is keeping pace with the rise in urban incomes. The rural middle class is
growing at 12 per cent, close to the urban middle class which at 13 percent. In recent years,
rural markets have acquired significance in countrics like China and India, as the overall
growth of the economy has resulted into substantial increase in the purchasing power of the
rural communitics. On account of the green revolution in India, the rural areas are consuming
a large quantity of industrial and urban manufactured products. In this context. a special
marketing strategy, namely, rural marketing has taken shape.

Rural India, mostly termed as “/igh opportunity™ market, is no longer just an opportunity,
but is now vielding results. The concept of Rural Marketing in Indian economy has always
played an influential role in the lives of people. In India, lcaving out a few metropolitan
cities, all the districts and industrial townships are considered as rural markets.

Reral Consumer; Indian rural customer is large with illiteracy and poverty. IHiteracy leads
10 an inability to identify brand differences and read the basic text on packages. Poverty and
dependence on vagaries of monsoon result into a low and unpredictable purchasing power.
Morsover products are sold lose, giving high competition to branded scaled products.
Ignorance and illiteracy are accompanied by strong influence leaders like the local panchayat
members, caste and religious leaders ctc. Since rural consumers are economically, socially
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6. An Analytical Study of Impact of FDI on India’s retail Scctor

Prof. Smita N, Pakdhane
K.G.DM. College, Niphad, Dist. Nushik.
Maharashtra, India,

Prof. Lecln D. Jadhav
S.V.KT. College, Deolali Camp, Nashik,
Maharashtra, India.

Dr. Karuna D. Kushare
Late BRD College, Nasik Road, Nashik,
Maharashtra, India,

Introduction
- Forelgn Direct investment s one of the significant forms of rapld International expansion 10 increase ownership of
nssots. 1t means the business firmu of one country are successfully entering into the market of other countries. Thus
the business firms get international expansion, sdvantage of specific location and acquire additional knowledge. On
the other side foreign direct investment is comsidered ns the lifeblood and an important source of economic
development for the developing natons like India. The important effect of FDI is its contribution to the growth of
the econamy. It has an impact oo the trade balance of the country, increase labour skill and standard of living,
development, innovation and optimum utilization of resources, opportunities for employment, opering
up international market etc. With an approach to conduct an overview of FDI in retail following objectives were

_‘% sclected for the paper,

Objectives
The objectives of the paper are as follows:
*  Toidentify the key strengths of India’s retail sector,
o  Tounderstand the FDI trends in India’s retail sector,
o To assess the effect of FDI inflow on India's retail sector,

Methodology of the study

The study is based on secondary dats and the facts and figures collected from various sources. The study is of
analytical nature. To get an empirical idea about impact of the inflows of FDI in India's retail sector, trend analysis
hits conducted and the FDI inflows of region wise has been taken into considerstion,

The FDI in Indian Economy

Foreign Investment in India is governad by the FDI policy announced by the Government of India nd as per the
provisions of the Foreign Exchange Management Act (FEMA) 1999, The Reserve Bank of Indiz had issued 2
notification, which contsins the Foreign Exchange Management Regulations, 2000. This notification has been
amended from time 10 time. The Minkstry of Commerce and Industry, Government of Indis is the nodal agency for
motoring and reviewing the FDI policy on continued basis and changes in sectorsl policy/ sectoral equity capital.
The FDI policy is notified through Press Notes by the Secretariat for Industrial Assistance (SIA), Department of
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(3) Social control :

In the society changes take place continuously. Through social Work research we are able w
have comrect knowledge about the social behavior. Through research we are able to know the causes

(6) Practical utility or application : _

Through social Work research, vniouupmcﬁcalwmmbeachimwwhve
MWM:M&o(WMofpmpngmnmmme.m.ﬁmm
in effective manner. As a result of social Work rescarch, social sciences become more extensive and
more able to shed light on complex problems.

Conclusion:

SodalWovkracathtnhtre{ore.anlmpomnlbmncholmdylhmughwﬂichhﬁcldaof
the social sciences are found out, probed into and new lows found out. These laws that are based on
new knowledge are helpful for the betterment and development of the society and human welfare,
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Agricultural Marketing in Maharashtra: Study of Challenges and Opportunities

S.N. Pakdhane Dr. K.D. Kushare
Asst, Professor. Commerce Dept. Associate Professor. Commerce Dept
K.G.D.M. College, Niphad. Dist. Nasik Smt. B.R.D. Ladies College, Nasik Road

Abstract: !
Agricultural marketing involves many  processes through which the food and raw
materials move from the cultivated farm 1o the final consumers. Agriculture provides goods for
consumption, exports and manufacturing sectors. The suitable marketing system should be
designed so as to give proper  return (o the efforts of the farmer. Market information Is a
means of increasing the efficiency of marketing system and promoting improved price
Jormation. Due to use of advanced technology, there is tremendous change in the present
scenario of agriculture and agricultural marketing. It should be wiilize for the benefits of
farmers and the economy of the country.
Key words: Agriculture. Marketing, agriculture products, marketing committee’s cooperative
societies ete.
4 Introduction: 9 )
India is the country where one third populations are still directly or indirectly depend
on agriculture. Thus it is the main stream of economy and therefore Indian economy is known
as agricultural economy.
Agricultural marketing involved those various services which are helpful in moving an
agricultural product from the farm 1o the consumer. Numerous activitics are involved in doing
this, such as planning for production, growing, cultivation and harvesting, grading, packing,
transport, storage, agro- and food processing, distribution, advertising and sale. ;
Some definitions would even include “The acts of buying supplies, renting equipment, (and)
paying labour™, Marketing is everything a business does, Such activities cannot take place
| without the exchange of Information and goods are ofien heavily dependent on the availability
| of suitable finance (Penn State College of Agricultural Sciences-Agricultural Marketing, 2012)
Agricultural marketing can be defined as the commercinl functions involved in transferring
agricultural products consisting of farm, horticultural and other allied products from producer
to consumer. Agricultural marketing also reflect another dimension from supply of produce
from rural to rural and rural to urban and from rural to industrinl consumers. In the olden days
selling of agricultural produce was casy as it was direct contact between the producer 10 the

~ consumer cither for money or for barter. In brief, it was selling not marketing. In the modemn
world it became challenging with the latest technologies and involvement of middlemen,
commission agents who keep their margins and move the produce further. As it is well known
more the number of mediatory more will be the costs as each transaction incurs expenses and
invites profits. Ultimately when it comes to the producer the cost of the produce goes up. In the
entire process of marketing the producer gets the lowest price and the ultimate consumer pays
the highest as the involvement of more middlemen in the entire distribution process. There are
several complexities involved in agricultural marketing as agricultural produce involves
clement of risk like perish ability and it again depends on the type of produce. If the agriculture
produce happens to be a seasonal one it involves another kind of risk. Thus there are several
risk elements involved in agricultural marketing.

Maharashtra is one of the most progressive agricultural States of the country. It
accounts for nearly 6 percent of the foodgrain production in India. The major commodities
from Maharashtra contributing to Indian agriculture are Onion (15.52 percent), Sugarcane
(22.10 percent). Cotton (20.42 percent) and Oilseed (15.31 percent). A total agricultural area of
20 million hectares is distributed among more than 12 million farm holdings.
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